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Four weeks to 27 April 2025

STORE

+2.3%

April 2024 -1.7%

NON-STORE

base of +0.4% for April last year. Store sales turned positive for
the fourth month in 2025, up +2.3%, offsetting a negative base of
-1.7%, while non-store sales increased by +5.6% from a positive
base of +8.2% for the same month last year.

In the first week of April, LFL sales grew +6.17% from a base of  »
+3.74% for the same week in 2024, which last year included the
Easter Monday bank holiday and coincided with school holidays
across much of the UK. In week two, which this year and last year
included school holidays across much of the UK, total LFL sales
increased +6.78% from a base of +3.24% for the same week last
year. In the third week of April, which this year included school
holidays for many schools, and culminated in the Easter weekend,
LFL sales grew by +7.80% from a base of +0.55%. In the final week
of April, which this year included the Easter Monday bank
holiday, LFL sales fell into negative territory for the first time in
seven weeks, down -3.65% from a base of -6.13% for the same
week last year.

This month was notably warm and dry across much of the UK,
with temperatures reaching up to 27°C in southern England and
Scotland enjoying its sunniest April on record. In contrast, the
same period in 2024 was marked by wet and dull conditions, with
the UK recording its sixth wettest April since 1836.

April’s clement weather, together with the school holidays and >
the Easter long weekend may have contributed to a healthy

growth in footfall, albeit from mostly negative bases for the same
weeks last year. The second and third weeks of the month, which
coincided with school holidays across much of country returned

the month’s strongest growth.

TOTAL LIKE-FOR-LIKE RESULTS FROM 2024-2025

Week 1
(w/e 06/04)

Week 2

0
LFL Growth % (wW/e 13/04)

Lifestyle 5.92 -3.87
Fashion 3.51 13.76
Homeware 21.67 5.68
Store 4.05 0.02
Non-store 2.78 16.38
Total 6.17 6.78

+5.6%

April 2024 +8.2%

2 May 2025

TOTAL

+3.7%

April 2024 +0.4%

Warm Weather and Easter Boost Produces Best Month Since January

» Total like-for-like (LFL) sales in April grew +3.7%, from a positive »

This month’s result marks the fifth consecutive positive month for
total, store and non-store LFL sales. At a channel level, however,
the figures are a reminder that retail growth is being underpinned
by strong non-store sales, as store total LFL sales growth has been
at below inflation levels in every month of 2025.

Recent economic and demographic surveys suggest that the UK
economy faces significant challenges. While GDP is estimated to
have grown by 0.5% in February, growth is projected to slow to 0.8%
in 2025, down from earlier forecasts, due to global trade tensions
and domestic uncertainties. Inflation (as measured by CPI) remains
elevated, but lower than expected. Prices were estimated to have
grown 2.6% in the twelve months to March 2025, down from 2.8% in
February. However, CPIl is projected to remain above the Bank of
England’s target throughout 2025.

Against a backdrop of economic uncertainty coupled with lower-
than-expected inflation, The Bank of England is expected to cut the
UK base rate in May, a move that has been anticipated by many
mortgage lenders. The base rate currently stands at 4.5%. Consumer
confidence has plummeted. According to one survey, UK consumer
confidence is at its lowest level since 1978, with 75% of respondents
anticipating worsening economic conditions. Other surveys showed
steep drops in confidence across all indicators, with particularly
sharp falls in optimism for the year ahead.

Notably, sales in the final week of April fell sharply, possibly
indicating consumer fatigue from both the ongoing high costs of
living and the Easter spending splurge. Taken together with the
poor consumer confidence levels reported by multiple reports
indicate a period of economic contraction and heightened
uncertainty, which could herald a further shock for the embattled
UK retail sector.

Week 3 Week 4 Total
(w/e 20/04) (w/e 27/04) April
6.49 -6.67 03
7.37 0.80 6.4
13.52 -18.03 5.7
8.77 -3.53 2.3
7.11 -4.14 5.6
7.80 -3.65 3.7

As of April 2018, fashion, homewares and lifestyle figures represent combined in-store and non-store totals for that category.



LIFESTYLE FASHION HOMEWARES

+0.3% ﬁ +6.4% +5.7%

April 2024: +1.8% April 2024: -1.2% April 2024: +1.8%

» Lifestyle total LFLs ticked up +0.3% from » Fashion total LFLs grew +6.4%, offsetting a » Homewares total LFLs grew +5.7% from a
a positive base of +1.8% for the same negative base of -1.2% for the same month positive base of +1.8% for the same
month last year. last year. month last year.

» In-store lifestyle sales fell by -1.2% in » In-store sales grew by +5.2%, failing to » In-store sales ticked up +0.9% in April,
April, while non-store sales grew by offset a negative base of -8.3% for April last  failing to offset a negative base of -1.5%
+5.0% from bases of +3.4% and +5.8% year, while non-store sales increased by for the same month last year. Non-store
respectively for the same month last +10.2% from a positive base of +7.1% for sales plunged back into negative
year. the same month last year. territory, falling by -12.2% from a

positive base of +6.8% for the same

» Lifestyle LFL sales were positive in the » Fashion was the strongest performing month last year

first and third weeks of April. In week category in April, owing to good store and

three store sales grew +5.48% from a non-store sales. Non-store sales enjoyed  » Positive sales in the first three weeks of
base of +0.91%. Non-store sales, were double-digit growth in weeks two and the month were interrupted by a sharp
notable in week one, growing +7.50% three, up +22.65% and +14.33% from bases fall in week four, in which sales fell
from a very strong base of +25.90% for of +4.34% and +2.72% for the same weeks in  -18.03% from a base of +0.89% for the
the same week in 2024. 2024. same week last year.
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For more information please contact:
e: HighStreetSalesTracker@bdo.co.uk

The High Street Sales Tracker outlines weekly like-for-like sales changes of some 80 mid-tier retailers with c10,000 individual stores across Fashion: accessories, clothing, footwear. Lifestyle: general
household goods, gifts, health and beauty, leisure goods. Homewares: cookware, furniture and floor coverings, lighting, linen and textiles. Non-store: mail order, online and other non-store
channels. Total like-for-likes include store and non-store sales. Any footfall figures quoted are provided by Springboard who are a leading provider of automated visitor counting and retail sales
analysis.

This publication has been carefully prepared, but it has been written in general terms and should be seen as containing broad statements only.

This publication should not be used or relied upon to cover specific situations, and you should not act, or refrain from acting, upon the information contained in this publication without obtaining
specific professional advice. Please contact BDO LLP to discuss these matters in the context of your particular circumstances. BDO LLP, its partners, employees and agents do not accept or assume
any responsibility or duty of care in respect of any use of or reliance on this publication and will deny any liability for any loss arising from any action taken or not taken or decision made by anyone in
reliance on this publication or any part of it. Any use of this publication or reliance on it for any purpose or in any context is therefore at your own risk, without any right of recourse against BDO LLP
or any of its partners, employees or agents.

BDO LLP, a UK limited liability partnership registered in England and Wales under number 0C305127, is a member of BDO International Limited, a UK company limited by guarantee, and forms part of
the international BDO network of independent member firms. A list of members' names is open to inspection at our registered office, 55 Baker Street, London W1U 7EU. BDO LLP is authorised and
regulated by the Financial Conduct Authority to conduct investment business.

BDO is the brand name of the BDO network and for each of the BDO member firms.
BDO Northern Ireland, a partnership formed in and under the laws of Northern Ireland, is licensed to operate within the international BDO network of independent member firms.
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